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Ist QUARTER ENDING MARCH 31%, 2005

CHILDREN’S TELEVISION ACT
OF
1990

PROGRAM DESCRIPTIONS AND
BROADCAST TIME PERIODS
FOR PROGRAM’S SEPCIFICALLY DESIGNED
TO SERVE CHILDREN’S EDUCATIONAL AND
INFORMATIONAL NEEDS



CHILDREN’S TELEVISION ACT
COMMERCIAL LOAD CERTIFICATION
WLOS-TV

The following is a list of all WLOS-TV originated programs designed for
children twelve years old and younger which were scheduled for broadcast
during the 1* quarter of 2005. All of these programs are formatted to allow
for no more than 10.5 minutes of total commercial time per hour on
weekends and no more than 12.0 minutes of total commercial time per hour
on weekdays in accordance with the Children’s Television Act of 1990.

Please see the attached from the ABC network listing their programs
designed for children
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Scott Bradsher Sarah Felrris
Programming Coordinator Traffic Manager
WLOS-TV 13 WLOS-TV 13

Date: 8 April 2005 Date: 8 April 2005



CERTIFICATION

FOLLOWING IS A LIST OF ALL ABC TELEVISION NETWORK PROGRAMS
DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER WHICH WERE
SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER OF 2005, JANUARY 1,
2005 THROUGH MARCH 31, 2005. THIS CERTIFIES THAT ALL OF THESE PROGRAMS
WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) TO ALLOW
FOR NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK
HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER
CLOCK HOUR ON WEEKDAYS, OR HALF THAT ALLOTTED TIME FOR AN ISOLATED
HALF HOUR OF CHILDREN’S PROGRAMMING.

IF THE NETWORK SCHEDULED A HALF-HOUR CHILDREN'S PROGRAM
CONTAINING 5.5 COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-
CHILDREN'S PROGRAM, THE NUMBER OF NETWORK COMMERCIAL MINUTES IN
THE CHILDREN'S PROGRAM WOULD HAVE BEEN DECREASED TO COMPLY WITH

THE COMMERCIAL LIMITS.

Children’s Weekend Programs (series)

1. Program: Disney’s Lilo & Stitch: The Series
Duration: Half-hour (Saturdays, 9:00-9:30 AM NYT)

Number of Network Commercial Minutes: 5:00

2. Program: Disney’s Fillmore!
Duration: Half Hour (Saturdays, 9:30-10:00 AM NYT, through February 19, 2005)

Number of Network Commercial Minutes: 5:30
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Program: The Proud Family
Duration: Half-hour (Saturdays, 9:30-10:00 AM NYT, as of February 26, 2005)

Number of Network Commercial Minutes: 5:30

Program: The Proud Family
Duration: Half-hour (Saturdays, 10:00-10:30 AM NY'T, through February 19, 2005)

Number of Network Commercial Minutes: 5:00

Program: Even Stevens
Duration: Half-hour (Saturdays, 10:00-10:30 AM NYT, as of February 26, 2005)

Number of Network Commercial Minutes: 5:00

Program: Disney’s That’s So Raven
Duration: Half-hour (Saturdays, 10:30-11:00 AM NYT)

Number of Network Commercial Minutes: 5:30

Program: Phil of the Future
Duration: Half-hour (Saturday, 11:00 AM-11:30 AM NYT)

Number of Network Commercial Minutes: 5:30

Program: Lizzie McGuire
Duration: Half-hour (Saturdays, 11:30 AM-12:00 PM NYT)

Number of Network Commercial Minutes: 5:00

Program: Disney’s Kim Possible
Duration: Half-hour (Saturday, 12:00-12:30 AM NYT, through January 8, 2005)

Number of Network Commercial Minutes: 5:30



10. Program: W.L.T.C.H.
Duration: Half-hour (Saturday, 12:00-12:30 AM NYT, as of January 15, 2005)

Number of Network Commercial Minutes: 5:30

1. Program: Power Rangers: Dino Thunder
Duration: Half-hour (Saturday, 12:30 PM-1:00 PM NY'T, through February 12, 2005)

Number of Network Commercial Minutes: 5:00

12 Program: Power Rangers: SPD
Duration: Half-hour (Saturday, 12:30 PM-1:00 PM NYT, as of February 26, 2005)

Number of Network Commercial Minutes: 5:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

1. Program: A Valentine for You, Winnie the Pooh
Duration: Half-hour (Saturday, February 12, 2005, 8:30-9:00 PM ET)

Number of Network Commercial Minutes: 5:15

Affiliate Relations
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